A an OTC storeowner or employee, you are
S in the business of beauty. Helping your
customers feel beautiful by providing the latest in
cosmetics, hair care, wigs and accessories is just a day
in the life of your business. However, there’s another
way that you can make your customers feel beautiful
that has nothing to do with their outward appearance
and that is through charitable involvement.

According to the National Philanthropic
Trust, 89 percent of households give to some type of
charity. The annual average contribution is $1,620
per household. Giving to charity makes the average
person feel pretty good. Whether it’s because they can
use their donation as a tax deduction or because they
are giving to a cause they truly feel connected to, it’s
obvious that charity and philanthropy are important
to many people.

Getting connected to a national charity or a
local charity is a great way to show your customers
that you care about more than just the world inside
the doors of your store. It shows them that you care
about causes that affect them and the people they love.
It shows that you care about making a difference.

This issue of OTC Beauty Magazine is all
about how you can get involved and why doing so
is important. Starting on page 72, you’ll see how five
major beauty companies have made it their business to
support charitable causes they believe in, from saving
the rainforests, to putting an end to domestic violence.
Get involved in something that’s important to you or
to the community you serve. You'll find that it not only
makes you feel good, but it could also have a positive
impact on the bottom line of your business...and that
is a beautiful thinglorc
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