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SHAVING AIDS TO STOCK

The products that men need in their quest for a smooth face or
body don’t just stop at the shaving creams and gels used during the
actual shaving process. Everything from aftershave to skin preps
to powders, even razorless hair removal products help
men with this daily grooming task. Schools of thought
will vary regarding the types of products that are the best,
most effective products for a close, safe shave. However,
determining what moves from your shelves will ultimately
come down to what products each of your male customers
prefer and what has worked well for them in the past.

For a full line of options to offer men, American
International’s Pinaud brand Clubman line is a classic
that has been the brand of choice for some men since
1810. The Clubman line features products that are useful
in the shaving process from start to finish including
Clubman Shave Talc, which the user applies
to his skin before shaving to help reduce the
oil and moisture on the face, resulting in a
closer, smoother shave. In addition to the talc,
Clubman also offers aftershave, shaving gel and
bump mending repair gel.

Another
customers is a classic, staple brand from

product you can offer

Softsheen-Carson that has also been used
by men for generations. Softsheen-Carson’s
Magic Cream Shave, which is specifically
formulated for African-American men, has
been relaunched with a new formula to help
protect and moisturize the skin. The Magic
Cream Shave product is great for men that prefer razorless hair
removal through the use of depilatory creams. However, keeping
their entire male market in mind, Softsheen-Carson also offers
Magic Bump Rescue, which is enriched with natural aloe and cocoa
butter to reduce the appearance of razor bumps, of course for use
by those men that still prefer to shave in order to remove their
hair.

There are a variety of shaving aids that can be added to
your beauty supply’s inventory. It’s imperative that you stock the
basics like shaving cream and gel to offer your male customers.
However, you can also provide other products such as moisturizer,
aftershave, styptic pencils to stop bleeding from nicks and cuts
(also offered by Clubman) or even go so far as to offer razors or
electric shavers.

Whatever you offer customers in your store, don’t forget to
take care of the men. In turn, their loyalty might help take care of
you! orc
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